Older adults benefit as organizations
wellness and lifestyle options

937%

goal of wellness
programs is health
and well-being of
older adults

8075

lifestyle/wellness is
a high priority or
essential

/576

invest in wellness to
attract new residents
or clients

/37

provide a formal,
structured wellness
program

plan to add more
wellness programs and
activities

SOURCES: International Council on Active Aging, Active-Aging Industry Development Survey 2015 (620
respondents), Wellness Readiness Survey 2014 (636 respondents). Input from retirement communities,
seniors/community centers and other age-targeted service providers
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iIncrease

337

brand the lifestyle/
wellness program with
a special name

427

plan to increase the
budget for wellness
activities

547

organizations plan
capital investments




